
 

 

 
PRESS RELEASE 

 

 British fashion retailer Reiss has implemented the Detego RFID platform in its 50 UK stores.  

 

Reiss complete RFID roll-out in the UK, reporting a 4% sales increase as a result of increased stock 

accuracy 

  

London, UK, 21/01/2020 — British fashion retailer, Reiss, has reported a 4% sales increase as a 

direct result of the increase in stock accuracy from implementing an RFID solution. The upmarket 

high-street brand completed its roll-out of RFID in May last year, in partnership with both 

technology consultants Retail247 and RFID software specialists Detego. The solution has secured 

high levels of stock accuracy throughout the Reiss UK store network, resulting in better handling of 

inventory and increased sales.  

 

This is the latest in a line of good news from Reiss. The retailer announced a 23% surge in sales in the first 

half of its financial year and was awarded the Fashion Retail Business of the year at the Drapers awards 

2019. This success comes off the back of investment in the brand from Warburg Pincus & a fresh executive 

leadership team. In recent years Reiss has invested in its people, product and brand but have made a 

significant effort to strengthen their infrastructure. Their decision to utilise RFID using independent software 

house Detego’s IoT platform is a key part of this effort, with the inventory visibility and stock accuracy 

provided being a vital foundation for their future digital and omnichannel expansion.   

 

Reiss partnered with fellow UK brand Detego, who develop and distribute a cloud-hosted RFID software 

platform for the fashion retail industry. Reiss and Detego began implementing RFID within stores in 

September 2018, using a gradual approach which finished with all 50 stores being live in May 2019. Reiss 

are already seeing financial results from utilising Detego’s cloud-hosted mobile application that delivers 

stock accuracy of up to 99% but plans for the technology don't stop there.  

 

This high stock accuracy is a vital component for modern retailing, and Reiss are looking to use it as a solid 

foundation for future digital and cross-channel expansion. CIO of Reiss, Ian James, says: “We started 

looking at the in-store manual processes which our stores have to perform to do their daily or weekly stock 

count or to process in-store transfers, and warehouse returns – it was also around gaining visibility for our 

omnichannel journey. If you look at those as different challenges, RFID provided a solution that enabled us 

to use technology to enhance all that going forward.” 
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About Detego  

Detego, a European retail software provider, was founded in 2011 and is headquartered in London, UK, 

with offices in Graz, Austria and Moscow, Russia. The company develops and distributes a software 

platform that provide real-time analysis and article transparency which help prevent out-of-stock situations 

and ensure optimal product availability for fashion retailers. The use of the Detego product portfolio 

supports the omnichannel and digital strategies of many fashion retailers, enabling them to actively 

manage stores while providing customers with a consistently good shopping experience across all 

channels. Detego’s software is complimented by managed services and software-as-a-service (SaaS), 

along with attractive financing models. Detego‘s customers include international fashion brands, retailers 

and department stores. Detego is already being used in over 1,750 stores. More information can be found 

at www.detego.com  

 

Social Media: LinkedIn YouTube Twitter 

https://www.linkedin.com/company/detego-ltd 

https://www.youtube.com/channel/UC38zjertxlBg_wUoTd_ek6g/feed 

https://twitter.com/_detego_ 
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